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Mission Statement 

 

The purpose of the Dog Walker database is to support a proposal to investors to 

secure funding in order for the Dog Walking business to get started; as well as to 

maintain the data necessary for the business to efficiently provide exercise 

services for their customer’s dogs and contract with their dog walkers. 
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Executive Summary 

I was given the opportunity to design and create a database for this start-up dog 

walking company – which now has a name, Happy Paws Dog Walking – and 

we’ve come a long way from our initial report.  I believe that the database being 

delivered will be able to thoroughly fulfill the present and ongoing needs of Happy 

Paws’ owners, customers, dog walkers; and, of course, the dogs. 

 

This report contains the key pieces involved in the development of the final 

working database, as well as giving an overview of everything that’s in the 

database, how it all works together, and the purpose and function of each piece of 

the whole; along with what people will need to know in order to use the database. 

 

The database not only gives Happy Paws a way to keep track of all of the 

important data about their customers, their dogs, their dog walkers, all past and 

upcoming walks, and finances; but it also gives them a quick, easy way to turn all 

of that data into relevant and useful information, putting it all together in different 

easy-to-access, easy-to-understand reports. 

 

From this point, I’m looking forward to continuing to work with Happy Paws as 

they start interacting with their new database.  I’m currently working on a couple of 

features that will add even more functionality to what we already have: 

 

• A query that will allow the user to enter beginning and ending dates to 

determine how much to pay their dog walkers for the specified period of 

time, 

• And another query that will work the same way, except it will access 

customer records to determine how much to bill a customer for a specified 

period of time. 

 

Also, I know the owners of Happy Paws are still working out details of “walk 

packages”, where customers can “subscribe” for a certain number of walks for 

their dog(s) per week or per month; and of special pricing for customers with 

multiple dogs.  Once they get everything ironed out, I look forward to updating the 

database and adding new features to handle the new requirements.  Also, any 

other additional features the owners discover would be useful. 
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Project Description 
As I set out to design and create an effective database, I carefully read the 

backstory of the business now known as Happy Paws Dog Walking… learning 

about what it is that they’re trying to achieve as a company, and determining what 

they really need their database to do for them, what purpose it needs to serve, 

what functions it needs to perform, what information will be the most useful to put 

together from the data. 

 

It readily became clear that the database would need to have four main tables, or 

entities; so I created: 

• one to hold the necessary information about their customers,  

• one to keep track of relevant details about the customer’s dogs,  

• one to store pertinent data about the dog walkers who contract with the 

business to provide walks for the customer’s dogs,  

• and one to record key facts about all of the walks, both scheduled 

(upcoming) and completed. 

 

So far as what we need to keep track of about customers, aside from the basic 

name, address, phone numbers, and email; I included fields for a billing address 

(in case it’s different than the customer’s residence) and credit card information, 

for ease of paying online.  Since dog walkers will often (probably typically) be 

taking dogs for their walks when the customer is not home, there’s several fields 

that will give clear instructions dog walkers will need to find and get the dogs; 

such as house vs. apartment; if there’s a lockbox for a house key, or an alarm 

system; and if there’s any other special instructions, such as perhaps the dog is 

kept in a certain room of the house, or the customer wants the dog walker to let 

themselves in through the back door, maybe there’s a locked fence, or a cat to be 

sure not let out. 

 

Moving on to the dogs, who are just as important to the business as they are to 

their owners; of course we need to know their name and gender.  The business is 

also wisely including breed and weight; along with the dog’s birthdate (the 

database will figure out how old the dog is).  They know that big dogs can require 

extra strength and fortitude on the part of the dog walker, that very small dogs 

require some extra cautions for their safety; they also know that senior dogs may 

have a variety of physical, mobility, sensory, and/or cognitive issues needing 

some extra TLC, and puppies may need a dog walker who is up on training 

techniques and able to put up with extra energy.  Different breeds are also 

associated with different temperamental qualities that can lend insight for 

interacting with the dog. 
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There’s also fields where longer notations can be entered, to make note of any 

special health or behavioral concerns for each dog.  Perhaps a dog is arthritic or 

hard-of-hearing… maybe they’re other-dog aggressive, or afraid of kids or men, or 

like to go after cats, squirrels, or birds in particular.  I suggested adding fields for 

making note of an emergency contact, in case the need arises and the owner is 

unable to be reached – a good idea would be the dog’s veterinary clinic. 

 

For those who contract with the business to provide the actual dog walking, we 

need to know all of the usual contact information; but the business also wants to 

keep track of when they started as dog walkers – customers may want to know 

how experienced the person they’re entrusting with their dog is.  In order to match 

up dogs with the most suitable dog walkers, the business needs to keep track of 

which dog walkers are experienced with, and willing to handle:  big dogs, tiny 

dogs, senior dogs, and puppies.  As a multiple dog owner, I suggested a field to 

keep track of dog walkers willing to walk more than one dog at a time, as 

understandably not all dog walkers may want to take that on. 

 

Since the business will require that all dog walkers who contract with them to be 

both bonded and insured before being permitted to accept walks with customer’s 

dogs, we’ll also note whether each dog walker has obtained their bond and 

insurance, along with recording the name of the issuing company and the 

bond/policy numbers.  I also created tables and forms to record contact information 

about the companies.  This not only provides a means of verification, but will allow 

the business to respond to customers more efficiently, should a claim arise. 

 

Finally, we have a table that will keep track of the walk transactions – both those 

coming up on the schedule and those which have been completed.  The date, 

along with the starting and ending times, will be recorded for each walk.  This 

way, the customer will know how much exercise their dog has received, and how 

much they owe the business; the business will know how much to bill their 

customers, how much to pay their dog walkers, how profitable they are, and who 

their best customers and most active dog walkers are. 

 

Another feature of the walk table will be a large field so that dog walkers can 

report anything of note from each dog’s walk.  Positive things should be included 

– customers like to know their dogs are happy, and enjoy hearing fun things about 

their dogs.  Also anything of concern:  maybe the dog walker noticed a limp or 

some stiffness, maybe the dog got a little too playful and incurred a minor injury, 

maybe the dog walker felt a lump while petting the dog, or noticed another issue 

such as an ear infection starting or excessive itching, or observed something odd 

behaviorally.  Any of these things would be a good heads-up for the customer.  
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Including a report such as this engenders a bond between the customer and the 

dog walkers and develops a feeling of good will between the customer and the 

business. 

 

Beyond the tables to collect the data, I’ve designed forms to make data entry easy 

and fun, with sensible groupings of data and large-enough fields in which to put it.  

Nothing is more annoying than fields where not all of the data you’re entering 

shows.  The forms are designed in one of the owner’s favorite colors, orange; and 

have a consistent look and feel. 

 

I’ve also come up with a variety of queries, basically asking the database to 

answer a number of questions the owners would want answers to, such as: 

• revenue earned from completed walks,  

• revenue to be earned from upcoming walks,  

• how much each dog walker has earned,  

• how much each customer is to be billed, 

• which customers and which dog walkers are the most active, 

• what the upcoming schedule looks like for a given dog walker, 

• how many hours of walking time has been spent with each dog. 

 

In addition, I’ve made a number of reports, displaying the most pertinent 

information in an easy-to-read document.  Besides reports based off of most of 

the queries above, there are also reports for: 

• Information about the dog(s) belonging to each customer, along with the 

customer’s contact information, which will be useful for promotional efforts, 

• This report also lists each customer and dog’s ID numbers – printing it 

would be a good “cheat sheet” for entering new walk bookings. 

• I’ll be adding a similar report for dog walkers shortly, 

• A quick listing of each dog’s emergency contact details, 

• A quick listing of each dog walker’s bond and insurance information (along 

with another query showing which ones have yet to complete this process), 

• Walk activity by both customer/dog and dog walker, 

• And a special listing of senior dogs, the TLC list. 

 

I believe that I’ve designed a well-thought-out database that will hold all of the 

data and generate all of the information required to allow this new dog-loving 

business to be successful as they get started, and as they serve their dog-loving 

customers for years to come. 

 

I also look forward to continued work with Happy Paws, as I help their database 

adapt and grow with changing business needs.  
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Entity-Relationship Diagram 
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Entity-Relationship Diagram  
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Entity-Relationship Diagram 
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Entity-Relationship Diagram 
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 SQL DDL for Tables & Constraints  
Created for Access 
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SQL DDL for Tables & Constraints 
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SQL DDL for Tables & Constraints 
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Screenshots from the Database  

Switchboards – pretty self-explanatory from the images: 
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Result & SQL for Dogs_Customers_Walks Query… compiles all information about 
customers, their dogs, and completed/upcoming walks: 
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Result & SQL for Dogs_Walkers_Walks Query… compiles all information about 
the dogs, their walkers, and their walks: 

 

 

 

Result & SQL for Q1, showing dog walkers who aren’t bonded/insured: 
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Result & SQL for Q2, which brings up a particular dog walker’s schedule, after the 
user inputs the dog walker’s last name: 

 

 

 
Result & SQL for Q3, which shows how much money each dog walker has earned: 
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Results & SQL for Q3a, which shows the total time each dog walker has spent on 
the job: 

 

 

 
Result & SQL for Q4, which shows the best customers, sorted by those who have 
booked the most walk-time first: 

 

 

 
Results & SQL for Q5, which shows the dog walker(s) and walk time(s) for each 
dog, after the user inputs a dog’s name: 
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Results & SQL for Q6, which shows walkers who have walked dogs over 8 years 
old: 

 

 

 

Results & SQL for Q7, which shows walkers who have walked dogs over 60 
pounds: 
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Results & SQL for Q8, which lists upcoming walks – those which have been 
scheduled but not occurred yet: 

 

 

 

Results & SQL for Q9, which lists completed walks: 
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Results & SQL for Q10, which lists the emergency information for each dog: 

 

 

 

Results & SQL for Q11, which lists the bond/insurance information for each dog 
walker who is already bonded & insured: 
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Results & SQL for Q12, which shows the total revenue the business has earned to 
date: 

 

 

 

Results & SQL for Q13, which shows all information about each customer & each 
of their dogs: 
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The “Our Customers” Form, where you would enter all of the information about a 
new customer, or look up existing ones: 

 

  



  
Holman, Tricia – CIS275, Morning – Final Project – Page 26 of 63 

The “Our Dogs” Form, where you would enter all of the information about about a 
new dog, or look up existing ones: 
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The “Our Dog Walkers” Form, where you would enter all of the information about 
a new dog walker, or look up existing ones: 
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The “Bonding Company” Form, where you would enter all of the information about 
a new bonding company, or look up existing ones: 

 

 
The “Insurance Company” Form, where you would enter all of the information 
about a new insurance company, or look up existing ones: 
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This shows the relationships between the tables: 
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Printouts of Data – from tables  

The following pages show the data from each of the following tables: 

(1)  Customer 
(2)  Dog 
(3)  Dog_Walker 
(4)  Walk 
(5)  Bonded 
(6)  Insured 

There is no way to get some of them all on one page, especially for the Customer, 
Dog, and Dog_Walker tables; given the width of the columns and overall table…  
so I did the best I could. 
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Data from DOG (page 1) 
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Data from DOG (page 2) 
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Data from DOG (page 3) 
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Printouts of Reports (only one page each)  

Over the following pages are printouts of the following reports: 
 
(1) Walker’s Report 
(2) Dog Days – Our Senior Dogs 
(3) Customers & Their Dogs 
(4) Customers, Their Dogs, & Walks 
(5) Upcoming Walks 
(6) Completed Walks 
(7) Emergency Contact Info 
(8) Dog Walker Bond/Insurance Info 
(9) Total Revenue 

 

In the case of multiple-page reports, only the first page was included… this is all 
that’s needed to show what they look like, and what information is included in 
each one. 
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Glossary 

BONDED  Since the business requires their dog walkers to be bonded, before 

being permitted to walk customer’s dogs; the business tracks pertinent information 

about the dog walker’s bond and the company responsible for it.  This serves not 

only as verification, but simplifies and speeds the process of taking care of 

customers if a claim is ever made. 

Attributes for the BONDED table: 

BONDED.Address1  The street number, street name, and directional (if 

any); floor/suite number, if applicable; of the bonding company’s location. 

BONDED.Address2  Some business addresses require two lines; if a 

second line isn’t needed, enter “none”. 

BONDED.BondedID  This is the primary key for this table, a surrogate, or 

AutoNumber, key; which uniquely identifies each bonding company. 

BONDED.City  The city where the bonding company is located. 

BONDED.Company  The name of the company issuing the dog walker’s 

bond. 

BONDED.Email  The primary email address of the bonding company. 

BONDED.Phone  The primary phone number of the bonding company. 

BONDED.State  The state where the bonding company is located. 

BONDED.Zip  The zip code of the bonding company 

 

CUSTOMER  Someone who schedules with this business to provide a dog walker 

to exercise their dog(s).   

Attributes for the CUSTOMER table: 

CUSTOMER.Alarm  Does the customer have an alarm system at their 

residence?  If so, enter the access code here so that the dog walker can gain 

access.  If not, enter “none”. 

CUSTOMER.Apartment  Does the customer live in an apartment building?  

If so, record the name of the complex here.  If not, enter “none”. 
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CUSTOMER.BillingAddress  The house number, street name, and 

directional (if any); and apartment number, if applicable; that matches the 

statement of the credit card that the customer has on record with this 

business.  If same as the customer’s residence address, enter “same”. 

CUSTOMER.BillingCity  The city that matches the statement of the credit 

card that the customer has on record with this business.  If same as the 

customer’s residence city, enter “same”. 

CUSTOMER.BillingState  The state that matches the statement of the credit 

card that the customer has on record with this business.  If same as the 

customer’s residence state, enter “same”. 

CUSTOMER.BillingZip  The zip code that matches the statement of the 

credit card that the customer has on record with this business.  If same as 

the customer’s residence zip code, enter “same”. 

CUSTOMER.CellPhone  The customer’s cell phone number. 

CUSTOMER.CreditCardCCV  The verification number of the credit card that 

the customer has on record with this business. 

CUSTOMER.CreditCardExp  The expiration date of the credit card that the 

customer has on record with this business. 

CUSTOMER.CreditCardNumber  The number of the credit card that the 

customer has on record with this business. 

CUSTOMER.CreditCardType  The type of credit card that the customer has 

on record with this business; i.e., VISA, MasterCard, etc.  

CUSTOMER.CustomerID  This is the primary key for this table, a surrogate, 

or AutoNumber, key; which uniquely identifies each customer.   

CUSTOMER.Doorman  If the customer lives in an apartment, does the 

building have a doorman?  It may affect a dog walker’s access to the 

customer’s residence.  Enter “yes” or “no”. 

CUSTOMER.Email  The customer’s email address. 

CUSTOMER.FirstName  The customer’s first name. 

CUSTOMER.HomeAccessNotes  Are there any special instructions that the 

dog walker should know, so far as accessing the customer’s home, in order to 

get the dog(s) for their walk?  This could include things about fences or gates, 
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which door to use, a secret hiding place for a key, or if the dog is kept in a 

certain area of the house.  If there isn’t anything of note, enter “none”. 

CUSTOMER.HomePhone  The customer’s home phone number. 

CUSTOMER.LastName  The customer’s last name. 

CUSTOMER.Lockbox  Does the customer have a lockbox at their 

residence, with a key, for the dog walker to gain access to the residence?   

If so, the lockbox code is entered here.  If not, enter “none”. 

CUSTOMER.ResidenceAddress  The house number, street name, and 

directional (if any); apartment number, if applicable; of where the customer 

actually resides. 

CUSTOMER.ResidenceCity  The city where the customer resides. 

CUSTOMER.ResidenceState  The state where the customer resides. 

CUSTOMER.ResidenceZip  The zip code of the customer’s residence. 

CUSTOMER.WorkPhone  The customer’s work phone number.  All of a 

customer’s contact numbers are recorded in case of emergency.  If there is 

no work phone, enter “none”. 

 

DOG  The dog(s) belonging to customers, for which this business provides a 

walker, as scheduled by the customer.  The dog is as much the focus of this 

business, as the customer. 

Attributes for the DOG table: 

DOG.Altered  Has the dog been spayed or neutered?  It may affect the 

walker’s care of the dog.  Enter “yes” or “no”. 

DOG.BehaviorConcerns  Does the dog have any behavioral concerns, that 

the dog walker should be aware of, that might affect their interactions?  If so, 

briefly describe them here.  If there’s nothing of note, enter “none”. 

DOG.Birthdate  When is the dog’s birthday?  Knowing this will tell us the 

dog’s age.  This is important, as very young or senior dogs have distinctly 

different needs, and may require certain handling or precautions, so far as 

their exercise.   
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Not every dog walker is equipped to, or experienced with, handling 

puppies, who may still need training, socialization, and behavior 

modification; or senior dogs, who may have health, cognitive, sensory, 

and/or mobility issues. 

DOG.Breed  What breed is the dog?  This is helpful, as it gives an idea of 

the overall size of the dog.  Not every dog walker is equipped to, or 

experienced with, handling large dogs; and very small dogs require certain 

precautions.  Also, different breeds often have inherent temperament and 

physical characteristics. 

DOG.CustomerID  The primary key of the customer table is a foreign key 

here, to connect each dog with their owner.  Together with DogID, this is part 

of a composite primary key for this table, to uniquely identify each dog.  

When entering a dog’s information, look up the customer’s ID number and 

enter it here. 

DOG.DogID  A surrogate, or AutoNumber key; this is part of the composite 

primary key for this table, together with CustomerID; to uniquely identifies 

each dog.   

DOG.EmergencyContactName  The first/last name, or veterinary practice 

name, of the emergency contact for this dog.  A good emergency contact 

would be the dog’s veterinarian, but at least someone the owner/customer 

trusts and authorizes to make a decision on their behalf, if the owner is 

temporarily unreachable. 

DOG.EmergencyContactPhone  A phone number for the dog’s emergency 

contact. 

DOG.Gender  What is the gender of the dog?  Enter “female” or “male”. 

DOG.HeatlhConcerns  Does the dog have any health concerns – which 

could be physical, cognitive, sensory, or mobility-related – that the dog walker 

should be aware of, that might affect how the dog walker handles the dog?  If 

so, briefly describe them here.  If there’s nothing of note, enter “none”. 

DOG.Name  The dog’s name.  Ask the customer for what the dog is usually 

called, since often owners call their dogs a few variations of their name. 

DOG.Weight  How much does the dog weigh?  Not every dog walker is 

equipped to handle, or experienced with, large dogs.  Also, very small dogs 

require certain precautions. 
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DOG_WALKER  Someone who independently contracts with this business to 

provide walks to exercise customer’s dogs.  Each dog walker must provide proof 

of being bonded and insured in order to contract with this business, and to be 

permitted to care for customer’s dogs. 

Attributes for the DOG_WALKER table: 

DOG_WALKER.Address  The house number, street name, and directional 

(if any); apartment number, if applicable; or post office box, if applicable; of a 

dog walker’s contact address.  

DOG_WALKER.BigDogs  Does this dog walker have expertise with 

handling big dogs, who may have special precautions that need to be taken, 

and require a certain level of strength and experience from the dog walker; 

and is the dog walker willing to take care of walking them?  Enter “yes” or 

“no”. 

DOG_WALKER.Bonded  A simple yes/no field to indicate whether this dog 

walker has obtained bonding, and provided the business with proof. 

DOG_WALKER.BondedID  The primary key of the bonded table is a foreign 

key here, to connect each dog walker with the company issuing their bond.  

When entering a dog walker’s information, look up the bond company’s ID 

number and enter it here. 

DOG_WALKER.BondNumber  The number of the bond issued to the dog 

walker.  If the walker is not yet bonded, enter “no”. 

DOG_DOG_WALKER.CellPhone  The dog walker’s cell phone number. 

DOG_WALKER.City  The city of a dog walker’s contact address. 

DOG_WALKER.Email  The dog walker’s email address. 

DOG_WALKER.FirstName  The dog walker’s first name. 

DOG_WALKER.Insured  A simple yes/no field to indicate whether this dog 

walker has obtained insurance, and provided the business with proof. 

DOG_WALKER.InsuredID  The primary key of the insured table is a foreign 

key here, to connect each dog walker with the company issuing their 

insurance.  When entering a dog walker’s information, look up the insurance 

company’s ID number and enter it here. 
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DOG_WALKER.InsuranceNumber  The dog walker’s insurance policy 

number.  If the walker is not yet bonded, enter “no”. 

DOG_WALKER.LastName  The dog walker’s last name. 

DOG_WALKER.MultipleDogs  Does this dog walker have expertise with 

handling walking more than one dog at a time, and are they willing to do it?  

If an owner has multiple dogs, they may want at least some of them walked 

together.  Enter “yes” or “no”. 

DOG_WALKER.Puppies  Does this dog walker have expertise with handling 

puppies, who may be more difficult to walk than a mature dog, as they may 

still require training, socialization, and/or behavior modification; and is this 

dog walker willing to take care of walking them?  Enter “yes” or “no”. 

DOG_WALKER.SeniorDogs  Does this dog walker have expertise with 

handling senior dogs, who may have special physical, cognitive, sensory, 

and/or mobility needs; and is this dog walker willing to take care of walking 

them?  Enter “yes” or “no”. 

DOG_WALKER.StartDate  The date each dog walker started contracting 

with this business, to be available to walk dogs for customers.  This helps 

convey a measure of the dog walker’s experience to the customer. 

DOG_WALKER.State  The state that goes with the dog walker’s contact 

address. 

DOG_WALKER.TinyDog  Does this dog walker have expertise with 

handling very small dogs, who may have special needs and precautions to 

be taken due to their size; and is this dog walker willing to take care of 

walking them?  Enter “yes” or “no”. 

DOG_WALKER.DogWalkerID  This is the primary key for this table, a 

surrogate, or AutoNumber, key; which uniquely identifies each dog walker.   

DOG_WALKER.Zip  The zip code of the dog walker’s contact address. 
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INSURED  Since the business requires their dog walkers to be insured, before 

being permitted to walk customer’s dogs; the business tracks pertinent information 

about the dog walker’s insurance and the company responsible for it.  This serves 

not only as verification, but simplifies and speeds the process of taking care of 

customers if a claim is ever made. 

Attributes for the INSURED table: 

INSURED.Address1  The street number, street name, and directional (if 

any); floor/suite number, if applicable; of the insurance company’s location. 

INSURED.Address2  Some business addresses require two lines; if a 

second line isn’t needed, enter “none”. 

INSURED.BondedID  This is the primary key for this table, a surrogate, or 

AutoNumber, key; which uniquely identifies each insurance company. 

INSURED.City  The city where the insurance company is located. 

INSURED.Company  The name of the company issuing the dog walker’s 

insurance. 

INSURED.Email  The primary email address of the insurance company. 

INSURED.Phone  The primary phone number of the insurance company. 

INSURED.State  The state where the insurance company is located. 

INSURED.Zip  The zip code of the insurance company. 

 
 

WALK  An instance of a walker taking a customer’s dog for exercise, for a walk. 

Attributes for the WALK table: 

WALK.CustomerID  The primary key of the customer table is a foreign key 

here, to connect each walk with the customer who scheduled it.  Together 

with WALK.DogId and WALK.WalkerID, this is part of a composite primary 

key for this table, to uniquely identify each walk.  When entering a the booking 

information for a walk, look up the customer’s ID number and enter it here. 

WALK.Date  The date a customer books, for a dog walker to take their dog 

for a walk.  This date may be scheduled for the future, or may have already 

occurred (in other words, it can represent historical or future data). 
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WALK.DogID  The primary key of the dog table is a foreign key here, to 

connect each walk with the dog who was exercised.  Together with 

WALK.CustomerID and WALK.WalkerID, this is part of a composite primary 

key for this table, to uniquely identify each walk.  This attribute is included, 

since some customers may have more than one dog; so just the CustomerID 

alone would not be enough to uniquely identify a specific walk.  When 

entering the booking information for a walk, look up the dog’s ID number and 

enter it here. 

WALK.DogReport  This is for the dog walker to report the dog’s behavior, 

and, if/when pertinent, the dog’s physical condition during the walk.  Always 

enter something here for the customer’s benefit. 

WALK.EndTime  The time of day that each specific walk ended. 

WALK.StartTime  The time of day that each specific walk started. 

WALK.WalkerId  The primary key of the walker table is a foreign key here, 

to connect each walk with the dog walker who exercised the customer’s dog.  

Together with WALK.CustomerID and WALK.DogID, this is part of a 

composite primary key for this table, to uniquely identify each walk.  When 

entering the booking information for a walk, look up the dog walker’s ID 

number and enter it. 
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Business Rules 
Concerning the Customers: 

• A customer owns one or more dogs, and schedules with the business to 

provide walks for their dog(s); if multiple dogs, individually or together. 

• A customer schedules, or has scheduled, one or more walks for their dog(s). 

o A customer may set up a regular walking schedule for their dog(s), or 

they may make same-day arrangements for a walk with at least an 

hour’s notice. 

• A customer may select one preferred walker for their dog(s); in the case of 

same-day walk requests, this is, of course, contingent on that particular dog 

walker’s availability. 

• Both the customer’s residence and billing address are noted; if the two are 

identical, mark the billing fields “same”. 

• If a customer lives in an apartment building, the name of the complex is made 

note of to help the walker identify the customer’s residence.  If not, enter “no”.  

o Whether or not there’s a doorman at the apartment for the walker to 

interact with is noted also; this is a simple yes-or-no field. 

• If a customer has a lockbox containing an entry key for their residence, or an 

alarm system; the access code is noted in this field for the walker to be able 

to get the customer’s dog(s) for a walk.  If the customer doesn’t have either, 

enter “no” in these fields. 

• Make note of any special instructions the dog walker should know in order to 

access the customer’s residence – this could include anything from 

information about fences/gates, or a preference for the dog walker to use the 

back door, or if the dog is confined to a particular area of the house.  If there’s 

nothing special to note, enter “none”. 

• A customer’s home phone, cell phone, and work phone are all made note of, 

if applicable; so that should an emergency arises with the customer’s dog, the 

business has the best chance of reaching them.  If a customer doesn’t have a 

work phone, enter “none”.  

o It’s presumed that a customer would have a cell phone, since this 

business is primarily app-based, and most people have one anyway; but 

customers may also schedule “traditionally” online or over the phone. 
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Concerning the Dogs: 

• A dog is owned by a customer. 

• A dog is scheduled to be, and/or has been, taken for one or more walks by 

one or more walkers. 

• A dog goes for only one walk with only one walker at any given time; but may 

be accompanied by (an)other dog(s) owned by the same customer. 

• The age of the dog is made note of, as both very young and senior dogs may 

have special needs and accommodations to be looked out for by their walker.  

o Senior dogs may have physical, cognitive, sensory, and/or mobility 

health related issues that need some TLC and an existing skill level from 

the dog walker. 

o Puppies may require some training, socialization, and/or behavior 

modification that need some understanding and an existing skill level 

from the dog walker. 

• The breed and weight of the dog is made note of, as both large and very 

small dogs may have special needs to be looked out for by their Walker.   

o Large dogs require a certain level of physical strength and some 

expertise on the part of the walker for the safety of both parties. 

o Very small dogs can also present some safety issues, that need 

understanding and some expertise on the part of the walker for the  

dog’s safety. 

o Also, different breeds are known for different temperamental and 

physical attributes that can clue the walker in about what to expect. 

• The gender of the dog, and whether or not it’s altered, is noted. 

• An emergency contact person is recorded for each dog, in case something 

comes up and the customer can’t be reached.  Recommend to the customer 

that this should be their dog’s veterinarian. 

 

Concerning the Dog Walkers: 

• A dog walker may be the preferred walker of one or more customers. 

• A dog walker may walk one or many dogs, owned by one or many customers. 

o “May walk”, because: 

- a walker may be a new contractor, and not have done any walks yet, 
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- a walker may not have more than one dog that they walk, 

- however, a walker may have many dogs that they walk. 

• A dog walker may take one or more walks with a given customer’s dog(s). 

• A dog walker must specify if they’re experienced with senior or very young 

dogs, and willing to walk them; for the reasons outlined in the “Dog” section 

just above. 

• A dog walker must specify if they’re experienced with large or very small 

dogs, and willing to walk them; for the reasons outlined in the “Dog” section 

just above. 

• A dog walker must specify if they’re experienced with walking multiple dogs at 

once, and willing to walk them; for the reasons outlined in the “Dog” section 

just above. 

• A dog walker must be bonded and insured, before the business will permit 

them to accept and engage in scheduled walks with customer’s dog(s). 

o If a dog walker contracts with the business, but is not yet bonded and/or 

insured; enter “no” in the bonded, insured, bond number, and insurance 

number fields; and leave the BondedID and InsuredID fields blank. 

o The dog walker’s bond and insurance policy numbers are recorded in 

the database, along with the name of the company(ies) and all pertinent 

contact information.  This way, should a claim ever be made, all relevant 

information is readily available to the business without having to rely on 

the walker to provide it in a timely manner. 

 

Concerning the Walks: 

• A walk is taken by one or more dogs, and one dog walker. 

o If a customer has more than one dog, they may ask for a dog walker to 

walk one, some, or all of the dogs at once. 

o As noted above, a customer may set up a regular schedule for their 

dog’s walks; this is where it may be beneficial to the business to offer 

pre-paid “Dog Walking Packages” of some kind, with varying frequency 

of walks over varying number of weeks or months. 

The dog walker submits a brief report of how the walk went, and if they noted any 
health or behavioral concerns about the dog that arose on the walk that the owner 
might want to be aware of.  Even if all went well, customers like to read this. 
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User’s Manual 
 

Introduction 
The database was designed to be intuitive and easy-to-use.  Forms, queries, and 
reports are descriptively named so that you can tell right away what the purpose 
of each one is. 

Working within any of the individual items in the database was made as intuitive 
and easy as possible, too, as you’ll discover as you explore the database. 

 

Getting Started 
A shortcut to open the database has been pinned to your Taskbar, as well as 
placed in your Start Menu. 

When you first open the database, you’ll be presented with the Main Switchboard.  
Simply choose whatever it is that you want to do – Forms, Reports, or a Query – 
and click. 

This will take you to a sub-switchboard for that category, where you can select the 
specific form, report, or query that you want to work with.  You can click your way 
back to the main switchboard from any point. 

Alternatively, you can select the form, report, or query from Access’ Navigation 
Pane, which runs vertical on the right-hand side of the window.  The navigation 
pane toggles between open and collapsed by clicking the “<<” at the top, where it 
says, “All Access Objects”.  Each section can be collapsed or re-opened by 
clicking the ^ to the right of the section name. 

The overall database has a similarity to an internet browser window – each item 
you open will be accessible via a named tab, and you can have multiple items 
open and accessible as you work, going back and forth as you please. 

Forms and Reports can be closed by clicking their “Close” button, or “X”ing out 
their tab.  Queries must be closed by “X”ing out their tab. 

 

Data Entry 
First, pull up the form you’d like to enter data for.  From the main switchboard, 
click “Forms”, and then click on the specific form you want.  Alternately, you can 
select the form from the “Forms” section in the Navigation Pane. 

To add a new record, click the “New” button.  As you type the data into each field, 
simply hit “Tab” to move to the next field.  The tab order has been set up to move 
smoothly through each form. 
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So far as what data goes where, the forms are pretty self-explanatory.  Fields may 
be clicked into, or tabbed to.  Hovering your mouse pointer over a field will bring 
up a tool tip, describing what it’s for, in case it’s unclear.  Clicking in or tabbing to 
a field will also display a brief explanation of its purpose, and what goes in it, in 
the status bar along the bottom of the database window. 

Aside from that, there are a few guidelines that will make things easier: 

• In any form’s phone number fields, you don’t need to type the dashes – 

they’ll be put in automatically for you. 

• In any form’s date fields, always enter a four-digit year. 

• For the credit card expiration date in the customer form, enter the two-

digit month, a “/”, and a four-digit year.  It will then display correctly.  

This is the only date field in any form where entering the “/” is required 

– all other forms fill it in automatically.  Access has a problem with the 

month/year format. 

• In the “billing address” fields in the customer form, if the data is the same 

as the customer’s residence, just enter “same”. 

• In any field you don’t have data for, simply enter “no” or “none” rather than 

leaving it blank.  This way you can tell later, that it wasn’t just forgotten or 

skipped over by accident. 

• The only exception for this, would be the “Dog Report” field in the 

“Walk” form.  You wouldn’t enter anything here, until the dog walker 

has submitted the dog’s walk report. 

• For the “New Walk Bookings” form, you’ll need to have the ID numbers for 

the customer, the dog, and the dog walker in order to access their full 

information within the database.  ID numbers are automatically assigned by 

the database when a new record is created.  Finding these numbers is 

easy: 

• Bring up the form for Customer, Dog, or Dog Walker, click the “find” 

button, and enter the name you’re looking for.  Confirm it’s the correct 

record, and make note of the ID number. 

• Alternately, the Customer & Their Dogs report lists customer and dog 

ID numbers.  (I’ll be adding a similar report for dog walkers).  These 

may be printed and kept as a quick desk reference, or simply viewed 

from within the database. 
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Entered data automatically saves when you tab through to a blank record.  

However, if you’d like to save it mid-record for some reason, simply click the 

“Save” button at the top of the form. 

If you need to delete a record, simply click the “Delete” button along the top of 

the form.  Be aware that deleted records can’t be undone, so if one is deleted in 

error, it would need to be recreated… also be aware that that customer, dog, or 

dog walker would then be assigned a new ID number for booking walks. 

 

Data Look-up 
If you need to find just one specific customer, dog, or dog walker, it’s most 
effective to use their Forms – just pull up the corresponding form, click the “Find” 
button, and enter whatever it is that you’re searching for.  Be sure that the “Look 
In” drop-down box is set appropriately for “current field” or “current document”.  
Click “Find Next” or simply hit “Enter”.  

If the first result isn’t what you’re looking for, (aside from some people having the 
same last name, you may get some dogs with the same name) click “Find Next”. 

If you like, you can simply click the left or right arrow buttons in the top right of the 
form to scan through records going forwards or backwards. 

Individual records may be printed from their Form, by clicking the “Print” button 
along the top of the form.  Records have been formatted to fit on standard paper. 

 

Pulling up Reports 
Simply go to the Reports section from the main switchboard, and click on the 
report you’d like to view and/or print.  Alternately, you can select the report from 
the list in the Navigation Pane. 

In order to print, simply click the “Print Report” button along the top of the Report.  
They’ve been formatted to fit on standard size paper. 

Be aware that if you click on the vertical scroll bar to scan through a report, that 
sometimes it appears that data goes missing.  This is just a quirk of Access – let 
go of the mouse button, and the data will reappear. 

 


